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COMPANIES HIGHLIGHTED A RANGE OF ACTIONS ALIGNED WITH ACHIEVING AN EFFECTIVE GLOBAL AGREEMENT

ENGAGEMENT WITH GOVERNMENT SUPPORTING THE WE MEAN BUSINESS INITIATIVE (WMB) PARTNERSHIPS & STAKEHOLDER ENGAGEMENT

CDP South Africa responding companies who have agreed to one or more WMB commitment

69 el GEmTES (93%) G R GEE TR G as of publication date 22 companies idelntified partnerships ano]/or s’.takeholder engagement as activities
48 (65‘y) they are undertaking to support an effective climate change agreement
climate change issues, of which 0) engage directly. QY ,&
| @ altron. | Bxxarg @ Tongaat Hulett s @ Incicates number of
d' ArcelorMittal @WbCSd © @O companies who highlighted
voaacom TIGER BRANDS A7 engagement with top 3
o listed organisations
Percentage and 3%) ——— ARy fﬁu
| Consumer : 11/21 BicknEay (@P)rUATINGM €skom oo
number of companies nort T Sector business

) WOOLWORTHS associations
in sectors that are Energy & iati

engaging directly materials
with government

%)) ——— 15/21 o’
@ AngloAmerican Sas0oL Q“

NEDBANK [ g i
‘79%’ —— 15/19 m NBI

Other CDP South Africa responding companies that highlight WMB in their CDP response:

QO
i

H?f;{tzg D) . ©
X

@) FIRSTRAND

Financials

National

Government @

7%} — 4/6 African Rainbow Minerals l HARMONY I‘ Standard

Industrials o
MMI HOLDINGS Bank €skom
WE MEAN
IT & 3%) ——— 1/3 WE MEAN The NBI has partnered with We Mean Business, a coalition of organisations amplifying BUSINESS
telecoms BUSINESS ]E)usmess \éo|ce catalysing bold climate action by all, and promoting smart policy /o/ ﬁms';{m?mﬁm e
rameworks.
SETTING MORE AMBITIOUS TARGETS IMPLEMENTING ERAs USING AN INTERNAL PRICE ON CARBON

16 companies (22%) are setting absolute targets with a timespan 71 383 Utilising an internal price on carbon is the most efficient and cost-effective
> 5 years and an average annual emission reduction of >1.5% (up companies (96%) are The total number of emission means of incorporating climate change into its long term business plans.
from 13% in 2014) implementing an initiative to reduction activities Amplats has adopted an internal price on carbon that mirrors
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- Amplats, CDP 2015
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REPORTING CLIMATE CHANGE INFORMATION DO COMPANIES SEE INTERNATIONAL AGREEMENT RISKS INTERNATIONAL AGREEMENT OPPORTUNITIES
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This infographic is one of two infographics focusing on CDP South Africa Climate Change 2015. Readers are encouraged to read this infographic in conjunction with the other one. These infographics complement a series of ten
infographics focusing on a review of CDP South Africa Climate Change 2008 to 2015. To understand the approach followed please pay particular attention to the methodology infographic from this series.



