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CDP CLIMATE CHANGE IN SOUTH AFRICA 2008 TO 2015

This infographic is part of a series of ten infographics focusing on CDP South Africa Climate Change 2008 to 2015.  
Readers are encouraged to read this infographic in conjunction with the other nine, paying particular attention to the methodology infographic.

MANAGEMENT 
GOVERNANCE AND STRATEGY TRENDS 
South African companies demonstrate the attention they are giving climate change by major improvements 
in governance and integrating climate change into overall business strategies 

KEY MANAGEMENT INDICATORS
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MORE COMPANIES ARE PUBLICLY 
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100% of responding companies have 
board / senior management responsibility 
in 2015
Incentives for climate change management 
is up from 51% in 2010 to 81%
More companies integrate climate 
change into business strategy and risk 
management processes
Almost all responders are communicating 
climate change info in external publications 
While more companies produce goods and 
services that reduce 3rd party emissions, 
more progress can be made 
While there is significant improvement in 
climate change governance, still fewer than 
half of the companies set absolute targets

MORE COMPANIES ARE PROVIDING 
INCENTIVES FOR MANAGEMENT AT 
VARIOUS LEVELS  

MORE COMPANIES SEE THE NEED TO DIRECTLY 
ENGAGE WITH GOVERNMENT, AS WELL AS THROUGH 
TRADE ASSOCIATIONS

In 2015 19% more companies engage directly with government 
on climate change issues (compared to 2013)
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THE NUMBER OF COMPANIES THAT HAVE BOARD 
OVERSIGHT, PROVIDE INCENTIVES, INTEGRATE 

CLIMATE CHANGE INTO STRATEGY AND RISK 
MANAGEMENT AND SET TARGETS ARE GROWING
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