CDP CLIMATE CHANGE IN SOUTH AFRICA 2008 TO 2015

GCLIMATE CHANGE RISKS X cop
AND OPPORTUNITIES:

N CDP encourages companies to identify their direct and indirect climate change risks and opportunities N Companies are increasingly recognising climate change as a significant and near-term issue.
and to integrate this into their risk management process. This enables mitigation and adaptation to climate
change impacts.

N Companies identify mostly direct risks, indicating that not enough attention is being given to supply chain
climate change risks.
N During the early years of reporting, few companies acted strategically on risks and opportunities identified.
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ALTHOUGH MORE RISKS ARE IDENTIFIED, OPPORTUNITIES ARE PERGEIVED
TO HAVE A HIGHER LIKELIHOOD AND TO OCCUR SOONER
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This infographic is part of a series of ten infographics focusing on CDP South Africa Climate Change 2008 to 2015.
Readers are encouraged to read this infographic in conjunction with the other nine, paying particular attention to the methodology infographic.



